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Dbl Loy 3325 (Al calaasdl addag edbeadl oy 8,,SEll cMeladlly wlaasd) glad aiawn
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#Sy39 alezal s 91398 gull ol olazdl wSayd (Harrigan etal., 2017) de &ylees Aadle/Aaus pode
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el J) Jaadl e 2Lt 2dlall/Aa i) ptdiey Tyl Jlas¥ o J) Dl A s 891 gl 450

sue 8155001 LS ¥ Las ¥l ells JSCAT uxT e Maadl L85 casg e Dl Sglew e Lulzxy) 4355 C2C Communication
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e Adldl 2yl dazad 1y <(Anastasiei & Dospinescu, 2018) s Maall liSslug clalzsl e 8l 3
s e oaall g Long byl (e Sy palall 28001 o0 48Nl (38,5l e 7 LiasdU Jualll soull iy
Cislhe st 5 Lo BLASEulg B 1] Sbgiacng Bt ol (o el 3 2 1) 3] Sl ol ¢ Lias¥]
oola¥ Buuastl Y lusd| Jgudt Jueadl slaaiwl ) yedo WS .(Anastasiei & Dospinescu, 2018)
i ety JLaly §1¥ls o1y Uy nill yaiads 8yl he a1 (o 2le lgiunas gt ol
(Islam etal., 2017) 8uuud) oy lmidle 48 yalls Cgmiaiun P'ffi o s Eibie

Aoyl ¥ ludg Ui g Aize ! 5 gall
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I (1 dmlgig el pude 3,801 lys| bt o A8l 2y 859,45 e Sreejesh et al. (2015)
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ABSTRACT

The spread of the new Coronavirus “COVID-19” has enforced a major challenge for the service sector,
especially the restaurant sector in recent times, which entails the need for service providers to search for
innovative solutions to get out of this crisis. The previous researchers point out that innovation is consid-
ered one of the basic ways to deal with crises and promote positive customer behaviours. Thus, this current
paper investigates how customer perception of restaurant innovativeness and customer engagement stim-

ulate the rates of restaurants customers' advocacy in Mansoura city.

Data were collected from 483 restaurants’ customers. Partial least squares structural equation model-

ling (PLS—SEM) was employed to test the hypotheses.

The findings confirmed that customer perception of restaurant innovativeness significantly impacted
customer engagement and customers advocacy. In addition, customer engagement positively influenced
customers advocacy. Moreover, the results showed that customer engagement mediated the relationship

between customer Pel’CCPtiOﬂ of restaurant innovativeness and customers advocacy.

Furthermore, a customer’s openness to experience moderated the relationship between customer per-

ception of restaurantinnovativeness and both customer engagement and customer advocacy.
Finally, some theoretical and managerial implications of these findings are discussed.

Keywords: Customer Perception of Restaurant Innovativeness, Customer Engagement, Customers

Advocacy, Restaurants.
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