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Discriminate Validity 3y Lol Gt/

Lo 51l Syt (s g9 cpandl Luam e (biall aililie e calises @) daadl 4l (e 8ya0g
il §58,le S Aays ol JI ada gy Cross Loading Jlesd 29 sl | Gauall s resay .(Hairetal.,2020)
1 Jgazll pdag (Hair etal, 2020) 5,591 ol paally Gylae L1 065 o3f ey (s by Jatull) ool
JWils 2dgaumtly 6,51 sl § el Ay oo ely Aalise ¥l psall §85le IS JLesdl ase3 4asd o1 |
OLY e Jad¥l sa el Leleg ate wlylall ells Lo

Convergent Validity §Li5Y/| §iuo

(1) 3 seir ool e Lol a e o GLASY s s
Cross Loading, CR, AVE, CR & VIF dglasy| ol Lasdl 1595 oo 0959 «(Ringle etal., 2024) pasll 3 oo U s
Items Crossloading CR AVE Rho A aaill @ e yd olylas|

Aware'l 0.807
Aware2 0.818
Aware3 0.895

pseiug dIndividual ltem Validity 8,leadl uie -
0930 0691 0915 2! uas A Shleadl e sue o Blud¥l (olial

Aware4 0.872 sl o cee s e (L ..
Aware5 _ 0.843 ‘-‘L° gzl 3L dudy cpoeall ol Brallall uds
Aware6 0.743 Ol U»Lc 2\_5_‘,\_44_7-:2” Saclall ey by 3\_,\_>!
eractl 2832 0.7 (3o el 055 0 s 5L Al 2ol
nterac . . . e

Interact3 0.919 Slyladl el ok (1) 2 Jouzt! &'L“ e 9

Interactd 0867 74 0g24 0971 Jelaatl  Mstio b 20y «(0.7) Le vl Aasall o e

Interact5 0.922 ., - L
Interact6  0.941 Al sl e

Interact7  0.957 4 :Composite Alpha _SL 4ooleiedl Jalan -
Interact8 0.938 L. R -, . .
Image1 0872 e8I sl Jeud o I asla sl Buclall
Image2 0.908 Bpem Aoy Holmes wie (ELLN 3i Lyl 57 Jau )
:2;‘221 8‘281 0.930 0691 0950 xSkl Astudl calaaill of 1 Jousdl pdos 0.7 LasY
Image5 0.902 s egdidl by, dcassaddaglallgdda cuwglly
Image6  0.875 (Hairetal, 2021) 0.7 ;0 ST LY lLas
Invole1 0.934 "

Invole2  0.912 Average Variance zyseiwdl cplodl Lhwgio -
:”"O:ei ggi; 0.978 0.883 0974 wleai¥l ! O sl sl Suclall s, 59 :Extracted
nvole . .
Invole5 0,951 o8y Jodzmdl sdng 0.5 ga HLasl Aeal s
Invole6  0.961 el sl ciglas Ayl Sl piie puez oof 1
Inten 0.882 210l Lo & cuis 5 el

Inten2 0.896 p.:}.a_a_” 9 )it ud 0> g\‘ﬁ ‘ o9 4(0‘5) L.
Inten3 0.938 Sl d Loy Laslase il (89 « Slasy!

Inten4 0.906 0.971 0.828 0968 4.l
Inten5 0.909

(Ringle etal., 2024) a.!,!

Inten6 0.909 saclall &9 rho_ A a—PM-@j 2‘_355_,*}‘, Sl -
o 07 6 ol
Satis2 0916 ALl e WUgrie LoMio (539 Bsdge slidl O
:::zi 8225 0977 0.859 0974 <Yyl sddy .(Fornell & Larcker, :I98’I) Aslasyl
Satis5  0.931 oLl (e Bgdswe Ll o1 1 Jgazdl il
Satisb 0.942 Aglasyl

Satis7 0.932
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(2) o8, Jgu> ELMK’/&M/‘;@‘.,ILUI.EL@WJI,L&/
Fornell-Larcker Criterion ,S 3 (9,8 yLas FornellLarckerJS)nggjé)Lds\ﬁjb
Leii¥l Jelall il 2 aesb el sguall Yol uliall (w1 51 Lol of Jazaekl) (oalSTl ial

0.910 RPN
0.745 0.908 Jelazll
0786 0910 0.940 eyl d

b ae 4ylae bl e Sotus Jundl iy
Fornell & Larcker,) ‘5)_-;-5!\ LS ol
i okl @8 0T (2) o, Jsamll s (1981

0.766 0.882 0.890 0.831 wl-;)ﬂ (@Lﬁb Jﬁ-bﬂj—”j d.ai_wl‘) Ql.q-)\ oﬁlﬁ‘ M

0.709 0.800 0.780 0.775 0.892 8ygeall Las 531 AelS) ol padl & Losd (o el

0.702 0.810 0.823 0.794 0798 0927 ¥sll g oIS lpazdl pe ABMe 5y 29 pue G

s piield Sl st ols Jltlg « g5
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r bl avo ol Sl
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2Ll Dsazmtl (o %81.6 dmylidl s e 3819 uBg (AndTye Ay 00 3 Ayl Ale Il ala aily
270516 — 4.988 slusel Lasogld 4510 3508 () uzg LeS . o

Lorar 2o (e 6 oo dauugl aall 08 (dasu gl adill) due ) ALl 2adlall po ulodi¥l -2
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aaall e obgSe s Lesdy 2,441 — 4.867
Aaatye Aoy Shlie 6 01 b clylie 8 (o Jo¥1 aalall paall 0098y e |1 A Lot Aadlatl ao JeLasd|
(1.314) G)lean Blixibsg (3.489) yirall plusl Iasigill dayd o) dzg LS Ansigia 2oyt byl
Aasgin Azyls oy 3391 2Ll ssamdl e e A L1 &Lt Aodlall ps Jeladdl o (g 1y
o3 (p0 %69.1 A&l gas9
Bylecg dadiye Aoy Shlie 5 Lo chlie 6 (o G alid) paill S, e |1 s Loetdl adadl 8940
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Al ¢yl 3 O Gy g «(1.561) Glean Blymilig (3.77) piiall Sl Lasogill daud cilioy
gl (50 %77.7 Aablgasg (Aadiye Ayt 3] (bl gl Jid (e el ALl
Ciilsy Andiye Ay L iy clile 7 oo aaldl il il 0585, e |1 g Leetd ] Aadlall Y|
4ylatdl Adald ¥l ()1 Gy Ly «(1.14) (S)lean Blymilsg (3.765) mareld ylull Lasgall dayd
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2025 (J9¥1 ¢1555) srasegs - 6§ 45 o ¢yl oD A yall Alel

(3) 08, Jg>
Aoyl il Bdgo o1 il Ly
% Responses Application

ltem =y H m L v >D Mean Pll))egree
Awarel 292 521 0 125 63 116673 3.8542 High
Aware2 333 521 0 125 21 102084 40208 High
Aware3 208 604 0 125 63 111545 3.7708 High
Awared 292 479 0 146 83 126323 3.7500 High
Aware5 25 521 0 12.5 104 127423 3.6875 High
Aware6 292 583 0 83 42 101058 40000 High
SPOT 38477 53817 0 1215 6267 114184 3847  High
Sponsorship

Invole1l 25 50 0 167 83 126042 3.6667 High
Invole2 146 604 0 167 83 118333 3.5625 High
Invole3 271 521 0 146 63 118426 3.7917  High
Invole4 25 438 0 229 83 132019 3.5417 High
Invole5 167 50 0 229 104 130040 3.3958 High
Invole6 188 521 0 18.8 104 1.28824 3.5000 High
Brand 515 544 0 1877 867 1256 3.576 High
Involvement

Interactl 146 50 0 229 12.5 132338 3.3125 Moderated
Interact2 167 438 0 271 12.5 136054 3.2500 Moderated
Interact3 229 50 0 167 104 130194 35833 High
Interact4 208 521 0 20.8 63 121585 3.6042 High
Interacts 25 479 0 167 104 131666 3.6042 High
Interact6 20.8 50 0 20.8 83 127092 35417 High
Interact/ 313 396 0 188 104 137802 3.6250 High
Interact8 188 479 0 20.8 12.5 134859 33958  High
| Brand 51363 4766 0 20575 10413 131449 348959 High
nteraction

Imagel 83 542 0 229 146 1.29904 3.1875 Moderated
Image2 25 479 0 188 8.3 128204 3.6250  High
Image3 188 50 0 229 83 127145 34792  High
Image4 229 521 0 188 6.3 120872 3.6667  High
Image5 188 563 0 167 8.3 121585 3.6042  High
Image6 25 542 0 146 6.3 117128 3.7708  High
Brand Image 19.8 5245 0 19.12 8.683 12414 3.556  High
Inten1 208 542 0 188 6.3 119377 3.6458 High
Inten2 292 563 0 104 42 105100 3.9583 High
Inten3 333 479 0 146 42 114545 39167 High
Intend 313 438 0 20.8 42 122456 3.7708 High
Inten5 25 521 0 188 42 115777 37500 High
Inten6  18.8 542 0 229 42 116216 3.6042 High
Inten7 25 521 0 188 42 115777 37500 High
BUYING 262 5151420 0 17.87 45 11561 37708  High
Intention

Satis1 25 583 0 104 63 111068 3.8542 High
Satis2 271 604 0 83 42 99978. 3.9792 High
Satis3 167 563 0 167 104 1.25460 3.5208 High
Satis4 229 563 0 125 63 112908 3.7917  High
Satis5 25 563 0 146 42 109803 3.8333  High
Satis6 188 583 0 146 83 119377 3.6458 High
Satis7 229 563 0 125 83 119822 3.7292  High
Customer ) 09 57457 0 128 6.857 11406 3.765 High
Loyalty
Consumer ;498 5227 0 17.59 7.613 1213 3.645 High
Behavior
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e e 1 2Ll BMlall § aulesi¥)

) 4450.35 - 0.15 ¢y dasdlly cpasie il lia G2 0.35 e s QI 7 2aud o) e 2basYl suclall (aisg
A ss2g pue 4228 0.02 o S8V daydll Laiyy ¢ (aaseill Wil 5228 0.15 o J8Y) Aagall Lol ol nildl
e Al aule 60 b O dmig Al sl e Jaradl aaall 8l clalas JI (5) 03y Jod! e
dadiye Azl 5355 Apalydl Bleyl O pds wal A ALl coledall sl (s ¥ (ol speezel! eobu
«(0.828) e |, &Ll Adlall el 3 e patyn il lia o 1) (0.547) Lol ool sl ol e
4Ll Adadl 855409 (0.509) dpel 1 Asyleal) Aadlatl aa Jelatlly <(0.704) Al I Aylmadl adlald £¥g 1l
lodall sl ol ssamdl ol (e sl Il Gle U aasie Gilias] 56l Ila ol s « 4330 (0.506) 2ue )

(0.547) ¥l § auall 8,8 559 duel I &yl

R ol Jolas cneses -3

(DV) aalall szl § oubeadl e (olid I3 (o undall (s Adased) 483al) 358 R* ol Jolas (s
R® dasd oof dusliasy) Buclall (5,59 .(Hair et al, 2020 ) (IV) alarud) olpaall oo AST of usly @ psadl s
Ol G218 0.26 o oYl Aagall Lol cAlaswgio 5iad 0.13 —0.02 ooy daydlly | i 523 0.02 e Jas &I
Ao |1 Lot Adall o1, Ag sl dule 11 o A8Mal) R%ais (o (4) JWd! Jgumdl adag aa3ye cnlis <llia
e |1 L) Aadlad) o, A @ oy Q1 lpaad] (e %78.8 it Al Ayle 1 o 4xy liag <(0.788)
%62.2 Uayl yuudsy eyl aletll coladall ao Jelatl (10 %773yt byl 2ule 31 oy 48Mall RPGT azgg
4lxtd) LMl Byguo (§ o (G ol paadl (e %59.2 s Ll azmgg e ) A Latd) 2adlall £ Yol (Sotna (1o
@2l ezl ol 3 o G lasall (e %8716 diud Lo oyud sl ) Aule 31 0T s ¢ 433 £
el a ) lodladl olees L",SJ);XI

Q gl jlasl -4

il b 4d) LA R? cyuet!! Jalas e wlwl JSiy The Predictive Relevance gl ddlad cetal
ST Q Rasd o 13] zdgeil) Bsiall 8y0al) plis e Slas¥l 5Ll Busls passy « Q 3l shte oy 51
D)) Holeo 3 bl Julet) Anasye 35186 Slia o8 (4) @3y Jourd) @l e ¢Lug (Chin,2010) 0.00 (4
«(0.547) 0.35 (10 ST &ayLudl 2 3y o)1 J) Jlaidlg (Q7 = 0.558) el I dylmadl culodladl sl sl 5L, ]!
O i LS e L) & el cslodladl sl Gingdl (ool gqazd| gl daaiye 255405 808 7 3g0ill oof (amy 1gd
Ll Aadsipe Aoty el gbao Sl pdte s A pall ol il e

(4) o8, gz
Sl Jabnid AL 38
H Relationship ;t:tla SDt:V T-Value PValue f Decision R® Q
H.. Sport Sponsorship —> Interaction 0.887 0.029 30.309 0.00 0.509 High Positive Effect 0.773 0.626
H__ Sport Sponsorship —> Image 0.787 0.055 14.116 0.00 0.506 High Positive Effect 0.592 0.460
H__ Sport Sponsorship — Intention 0.892 0.030 29.306 0.00 0.828 High Positive Effect 0.788 0.692
H._ Sport Sponsorship — Loyalty 0.791 0.067 11919 0.00 0.704 High Positive Effect 0.622 0.532

H1 Sport Sponsorship —> Consumer Behavior  0.913 0.026 35.149 0.00 0.547 High Positive Effect 0.816 0.558
Significant at PO* <0.01. Significantat PO** <0.05.

The Goodness of Fit (GOF) z 33aidl 853> -5
Ads I uenlaalIR?5 AVE (5,451 Geometric Mean gl lucdl bl i e SLasNl Cayay
S Aoy ddas piged @ it Bgd iyt GOF alasiul (Sey (Hair et al., 2021) % Inner Constructs

Structural Model JSJl 7 350itly Measurement Model (oliall z3gad clydise ool @uds @iy 45 (g
foe 523 0.1 e J3Y1 GOF 2asd o1 e lasl 5Lall 3Ll 5aels ais (Amedilly (Chin & Dibbern, 2010)

2  GoF =+vR?x AVE
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(il wgie Zeede (G218 0.36 — 0.25 (s GOF daydy (AdS Zaedlo (523 0.25 — 0.1 ¢y &awd]) 0l ez 350l Aae Do
(Model Fit) z 3501l 4ns Mo &l ydige ) (5) @8y dgamdl adng (dnisye dos Mo lia 31 0.36 (o S dagall addy
((Ringle etal., 2024) ¥ sl 7390l doe Do pupdn) doieiul
:(SRMR) Standardized Root Mean Square Residual 3|3l g5Leall Ayl jizd! bwgia -
Loe M Hleal llae oliaoS dadgually dapddl clblodl cny AN e lawgio uudd] adbeiug
Jdl Juass 0.08 cpe (31 SLasI Weall da@ll o e 41,80 3Les) sucld yais (Henseler et al., 2014)
1029 .:0.101 (2 suall 7 3gald Al Aagall o)z 39l Aasdho (oliad sz Juadl o)liely 010 (p J3I
Al Ay puseiadl 7 3g0ill Aadle Jdlig cAaBeally 2aradl wudll 132 Ao 39,8 3929 (g
Aadglly daad!) euall o 3all e 2l 7 390l e i) Gladseiud (uydige Leng:d_Gy ULS A -
A @uall ol ol geazl Al Hdzl d_G Jiesy el o 3yl Slasys goama d_ULS Jias
Lo (yo Jgudin Goiume lia ol 4n Lo 432658339 (& acildly suall (adgaill § d_ULS HlLasy
Azy0 3929 Layl Gy 1089 0 26.43927.067 acdidly 5uall (nz 390l G_d HLas¥ @8 add Leigy .z 3l
il z3gail) @ Chi® y a5l 3l daall Bogum, bl liledl an 7350l 33195 sun utdy :Square-Chi -
s 852l (am 3 gl oty s (39,5 5929 (uSian |ag (26312 gmis 45ylaa 2657.7 92
(5) o3 Jsuiz C.Sjj.d‘ RPES sz.utm kas :*(Norfned Fif .In(.iex) N«IFI -
COFValue 1l e NFI cinyad oy gl g 350ally 4l sl
Chi 2 b e Logudo 6L 5901kl Chi 2 2ays adls

Saturated Estimated Q2 (=1-

Variable " niodel  Model SSE/5S0)  LefS5.150 (s 79l eud oy ol « Jlillg fLall z 3gaill
SRMR 0073 0.101 ¥y . Juadl JSan Ll 03 o€ 01 oy NFI 3
d_ULS 4.326 8.339 o .t s - ¢ .

TC e T dad O dzmi il JSCA0 2esMe 0.9 (pe Je¥I NFI i3
Chi—Square 2631.284 2657717 0.558 z39edl O gy Lo 0.473 (2 yuall z3gdl (3 5Las)
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ABSTRACT

The study aimed to investigate the effect of sports sponsorship on the behavior of the Jordanian sports
audience and the impact of the mediator in the causal relationship between sports sponsorship and audi-
ence behavior. In addition to estimate differences in the perception of sports sponsorship according to de-
mographics. The study was quantitative and analytical descriptive. The population consists of all Jordanian
Professional League attendees, reaching 150,000 people for the 2024-2025 season.

The purposive sampling method was used, and the sample size reached 385 people. The question-
naire is a tool for data collection. The study concludes a high statistical effect of sports sponsorship on the
behavior of the Jordanian audience towards sponsor brands, and all sub-hypotheses regarding the impact
of sports sponsorship on interaction, image, intention, and loyalty were proven. The study found that the
mediator is statistically insignificant in the causal relationship between sports sponsorship and sports au-
dience behavior.

Moreover, it was found that age, education, gender, and favorite team have no effect on the level of
perception of sports sponsorship from the point of view of the Jordanian sports audience.

Finally, the study presented several recommendations and implications for enhancing sports sponsor-
ship activities in Jordan.

Keywords: Sports Sponsorship, Audience Behavior, Involvement, Sponsor Brand, Jordan.
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